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Consumption, Marketing and Culture

In this Specialization, learners developed knowledge and skills in the
interconnected spheres of business and marketing. Business topics
covered included globalization, internationalization processes,
operations strategy and process design. Marketing topics focused on
consumers and the environment, markets, ideology and gender, and
digital consumer culture.

ITOT cepTUdMKAT NOATBEPKAAET NPOXOXKAEHME YUALLMMCS OHNAMH-NPOrPaMMbl, OpraHn3oBaHHol Ha Coursera. OH He nOD.TBep,D,VITb CepTVIq)VIKaTZ

ABNAETCA Od)VILlI/IaJ'IbeIM 334UCNEHNEM B KaKO-Nnbo YHUBEPCUTET UK OpraHmn3auunto u cam no cebe He naert httDS://COUrSEra.OFQ/VerIfV/SDECIa“Z
aKaJleMU1YeCKIX 3a4ETHbIX KPEANTOB, OLEHOK UMK CTeNeHN. YUpeXAeHNs AV OpraHn3aumi MoryT No cBoemy
YCMOTPEHMUIO NPU3HaTh 3TO 06yYeHre B pamMKax CBOMX NPOrpamMm unu ksanuukauui. ation/903Y43FHK2A9
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